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Objectives
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• To drive awareness of LACA as voice of school food industry 

• To promote LACA events and drive sales and attendance 

• Increase brand awareness and raise the profile of the organisation in specific stakeholder 
groups such as: LACA members, suppliers, school caterers, senior school contacts ie
Headteacher, bursar etc, parents, relevant contacts in Local Authorities, contract caterers, 
influencers on school catering, government personnel and bodies, and the media 

• Increase followers on social media 

• Curate and manage an owned platform for thought leadership promotion

• Promote value of LACA membership and drive growth

• Promote great practise and excellence in school food  



Establish * Optimise * Evolve



When we started
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Organisation
------------------------

Platform

LACA 1stNov 2022 
(start date)

Total followers 
9,336​

LACA
(June 2023)

Total followers
10,363

HCA NACC​ TUCO PS100 / PSCA​

Twitter​ 7753​ 7,868 3456​ 3221​ 4535​ 1430​

Instagram​ 905​ 971 N/A​ 229 1094 N/A​

LinkedIn​ 678​ 1,435 N/A​ 500​ 2577​ N/A​

Facebook 0​ 89 N/A​ 562​ 667​ N/A​
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Current total 

number

of followers

% Increase 

Followers

Nov 22 – June 23

Page 

Impressions

Total 

Posts

Average 

Engagement 
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Overview Paid Campaigns
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Paid 

Campaigns

Total 

Spend

Paid 

Reach

Average 

CPM

Average

Link Clicks



Top Posts

Posts 

174

Followers

89

Engagements 

7.15% (page)

Facebook Insights
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Reach

221k users

Post likes

1k

Link clicks

2.6k clicks 



Top Posts

Tweets

271

Followers

7,868

Engagements 

3.48% (post)

Twitter Insights
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Retweets

690

Post likes

2k

Mentions

2.3k mentions



Top Posts

Posts

186

Followers

1,435

Engagements 

6.47% (page)

LinkedIn Insights
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Reach

40k connections

Post reactions

3.5k

Page shares

389 



306 reach

Top Posts

Posts

70

Followers

971

Impressions

24k+

Instagram Insights
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Profile visits

490+

Post likes

560+

295 reach



Artwork Sample
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Get Involved 



Regional meetings and events 

Good news stories 

School Chef Spotlight 

• Curating and launching a ‘spotlight’ series for LACA’s 
social media channels  with its own hashtag

• Promoting a school dish of the week and school caterer 
of the month
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